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[DATE]


Contact: [Your name], [Your phone number], [Your e-mail address]
[CITY/SCHOOL] RIF PROGRAM [LAUNCHES/CELEBRATES] READING INITIATIVE

WHO:
More than [number] [grade-level]-graders, [special guests], and volunteers involved in the [city/school] Reading Is Fundamental (RIF®) program.
WHAT:
Students, volunteers, and guests will take to the halls to celebrate the [city/school] RIF literacy campaign. Highlights will include [describe event/activity] and a RIF book distribution, where children choose a new book to keep at no cost to them or their families.
WHERE:
[Location. Provide directions if needed.]
WHEN:

[Time]
Studies show that children who read often read well. The [name of activity] is the [first, second, etc.] Reading Is Fundamental initiative this school year to help [name of city/school] students understand that reading is both fun and important to success in life.

In [name of city/state], RIF brings [number] books to more than [number] children each year. The [name of program] RIF Program, founded in [year], has [number] local volunteers who organize successful reading motivation activities and book distributions. Local RIF sponsors include [name of local business/civic sponsors].

Reading Is Fundamental, Inc. (RIF), founded in 1966, motivates children to read by working with them, their parents, and community members to make reading a fun and beneficial part of everyday life. RIF's highest priority is reaching underserved children from birth to age 8. Through a national, grassroots network of community volunteers at 21,000 program sites, RIF provides 5 million children with 17 million new, free books and literacy resources each year. For more information and to access reading resources, visit RIF's website at www.rif.org. 
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