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Join RIF to support childhood literacy in communities nationwide! We wantto make it easy foryou to
support RIF’s mission. With these simple steps, you cansetup your own fundraiserandjoinRIFin our
work to create a literate Americawhere all children have the opportunities that literacy provides.

Stepl: Plan the Basics

You might have plans fora KappaKickball or Kappa Karnival event. You can also approach alocal or
online business to secure their participation as a partnerin yourfundraising event, committing to
donate a percentage of salesto Reading s Fundamental. Many businesses are often opentothese
collaborationsincluding: local restaurant chains, local retail stores, online businesses (ex. Jamberry nails,
LuLaRoe apparel) and many others.

Step 2: Set a Fundraising Goal

Establish agoal forthe total amountyou hope to fundraise. You can ask supporters tojoinyou at the
following giving levels or, tojoinyouina challenge todouble yourgivinglevelfromlastyear: Builda
home library - $100; Build a classroom library - $1,000, or Build a school library - $5,000.

Develop messaging around your goal that will help engage potentialdonors. Forexample:

“Join us as we raise $10,000 to support Reading s Fundamental by September 15t. With your support,
RIF will be able to helpfill classroom libraries with books that will set students on a path toward a
lifetime of opportunity. Give at RIF.org/donate.”

“Join us March 8" for Kappa Con Queso AND, throughout the month, we’re callingon you to help us
work with RIF to build home libraries of students and help them open doors to life through literacy.

Every $100 raised will help support RIF’s efforts to put books into the hands and homes of children.”

“What are you up to this Saturday? Join KKG at Panerafrom 6-8pm to benefit Reading s Fundamental!
10% of your purchase will support children’s literacy #kappalovesRIF”

Step 3: Set a Timeline

Determine whenand how long yourfundraiser will run orwhenyou’ll host yourevent. Setting a definite
fundraising period willhelp yourdonors act quickly to help you meetyourgoal. Fundraising campaigns
ideally canrun for one-twoweeks orup to a month. If you’re hosting aspecificevent, you canalso
encourage those that cannot attend to donate online orby text forup to a certain period.

In the month before yourfundraiser, begin to plan out your messaging strategy, draft your
communications and setyourschedule forsending out messages. We recommend starting
communications one week beforeyourfundraiser begins. Then send out messages once ortwice aweek
dependingonthe length of yourfundraiser.



Regularly share about yourfundraising target amount and the literacy supportit will help RIFto provide,
encourage your partners to give, and provide status updates on your progress toward your goal to
engage donorsinyourefforts.

At the end of yourfundraising campaign orevent, provide awrap-up of your efforts to all who gave and
thankthemfor theirgenerous support.

Step 4: Share your Fundraiser

Be sure to take advantage of all channels availableto you. Considerusing emailblasts, yoursocial
mediachannels, flyers at local retail and dining establishments, flyers sent home with children from
school (workwitha PTA), and even ask your friends and partner organizations to dothe same. The
more awareness you can create of your efforts, the betteryou’llbe able to reach yourfundraising goal.

Utilize one of RIF’s platforms to collect the donations foryour fundraising campaign.

You can ask yourdonors to either:

1) Make a gifton RIF’s website atrif.org/donateand list your Kappa organization and fundraising
campaign name inthe ‘tribute’ line

2) Askdonorsto mail theirchecksto RIF andlist your Kappa organization and fundraising campaign
nameinthe ‘memo’ line (usethis form to mail in your donation)

Step 5: Showcase Your Impact

At the close of your campaign, we encourage you to share widely on social media, blogsand e-
newsletters aboutyour accomplishmentto furtherthe RIF mission across the country. We also love to
hearfrom you and gatheryour impactstories and photos. Please send us a note to recap your campaign
so we can also help shine aspotlight on yourwork! Your efforts could end up in the next RIF National
newsletteror blog post.

If we can supportyourfundraising effortsin other ways orassist with any questions, pleaseemail us at
jmoone @rif.org.



http://donate.rif.org/site/DocServer/RIF_Donation_Form.pdf;jsessionid=00000000.app250a?docID=522&NONCE_TOKEN=5AE5BC62C1234B55F5491D8F3F73089C
mailto:jmoone@rif.org

